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About Brandtrust

Brandtrust specializes in helping our clients understand the
emotional factors that drive consumer decisions, create trust
in the marketplace and engage employees in the workplace.

Understanding the real nature of consumer emotions is
fundamental to success.

The Emotional Inquiry® Study

Brandtrust Emotional Inquiry® Study methods involve one-on-one
interviews in which the respondents are guided through relaxation
and visualization exercises and respond to a series of probes
about experiences in their past and how they feel as they recall
the times, places and people involved. These techniques are not
new to psychological analysis, but Brandtrust is among the first
to use them extensively in a commercial way.



